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It defines about the marketing and the one of the customer value and it argues about
the relation between the customer value creation and the corporate value by the
marketing.

In chapter 2, it is arguing about the shareholder value which is one in the element of
the corporate value creation. It incorporates a judgement in the stock market to the
expected achievements to " the market value + book value ratio ",It argues about the
effectivity of the marketing strategy by being crowded in the dropping in the matrix, the
tactical control by the achievements, the determinative control, the full control, the
fragility, the determinative control by the scale by the achievements, and analyzing
shareholder value.

In chapter 3, out of the element of the corporate value creation, it argues about the
employee value and it is arguing about the generalization of the customer value, the

shareholder value.









The corporate value & The customer value

Philip Kotler Principles of Marketing Edition Bigger Picture Introduction
Philip Kotler Principles of Marketing Edition Bigger Picture Introduction
Philip Kotler Principles of Marketing Edition Bigger Picture Introduction



PDCA
Product Price Place Promotion P
Plan Do Check Action P_-D-C-A-P

Philip Kotler(2000), Marketing Management 10thed (



,2001

Philip Kotler Diagnosing the Marketing Takeover Harvard Business Review (Feb,2004)






IBM
IBM




—)

eI
e

Philip Kotler(2000), Marketing Management 10thed (

,2001

10



11

PHP




12



Philip Kotler Diagnosing the Marketing Takeover  Harvard Business Review (Feb,2004)

13
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Customer Satisfaction Management
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The conclusion
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advertising
sales promotion

PR public relations and publicity
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